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Japanese beetle campaign
„Knocking on Austria‘s Door“

• Early detection is the key
• Need for the involvement of the public
• Supporting the official survey activities
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Japanese beetle campaign
Reporting platform: first steps

• Evaluation of the existing reporting platforms
→ Decision for a new national platform

• First Citizen Science example for EU-regulated 
priority pest

• Technical requirements
→ Use of existing technical tools
→ Validation process of data (sensitive topic)

• Agreement with involved national bodies 
→ Ministry, Federal States, AGES



Japanese beetle campaign
Reporting platform: technical implementation

• Integration into the website
→ update information
→ “look-a-likes” (pictures!)

• Typo3 - online form for reporting
→ mobile device compatible

• JIRA for internal processing of reporting
→ ticket system: already established
→ validation by AGES experts: quick and easy
→ automatic response options (negative/positive)
→ positive: forwarding to responsible Federal State

• online since July 2024

© AGES



Japanese beetle campaign
Reporting platform: online data mask

2. Pictures with good quality

1. Data on the location

3. Data protection security



Japanese beetle campaign
Reporting platform: results 2024 and experiences

• 2024 only negative validations
→ no findings of Popillia japonica

• reports of many different beetles:                 
Cetonia aurata, Protaetia speciosissima,
Protaetia cuprea, Oxythyrea funesta, 
Anisoplia austriaca

• diversity of other „non-beetles“:               
Halyomorpha halys, Nezara viridula, 
Dolycoris baccarum
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Japanese beetle campaign
Use of various channels for Awareness Raising

• social media
• #OneHealth focus and/or #IDPH focus
• press releases (via Austria Presse Agentur)
• various articles in magazines and 

newspapers
• presentations and talks

→ conferences, stakeholder meetings, 
horticultural associations, hobby gardeners

• Activities of the Federal States
→ inspectors and professional operators 

(trainings), garden centers (trading), ”nature 
in the garden”, municipalities

© AGES / Moyses



Japanese beetle campaign
Use of various channels for Awareness Raising



Japanese beetle campaign
Networks are always useful!

• Cooperations with other organizations
→ Nature conservation associations
→ Environmental Agencies

• Exchange with other countries
→ reporting platform and results
→ findings and outbreaks

• Integration in projects
→ EUPHRESCO-Project MOMAPOJA

• Further development
→ roll out for other pests
→ way for improvements (interfaces, AI,…) 
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Japanese beetle campaign
Every action counts!

New AGES video on YouTube!



Case Study from Austria:
Japanese beetle campaign and national 

reporting platform

EPPO Webinar on Communication, 04-04-2025

Christina Topitschnig, Austrian Plant Protection Service
Austrian Agency for Health and Food Safety

christina.topitschnig@ages.at

EPPO, 21 Boulevard Richard Lenoir, 75011, Paris. Webpage: eppo.int 

Platform on Communication: 
media.eppo.int

mailto:christina.topitschnig@ages.at

	Folie 1
	Folie 2: Japanese beetle campaign
	Folie 3: Japanese beetle campaign
	Folie 4: Japanese beetle campaign
	Folie 5: Japanese beetle campaign
	Folie 6: Japanese beetle campaign
	Folie 7: Japanese beetle campaign
	Folie 8: Japanese beetle campaign
	Folie 9: Japanese beetle campaign
	Folie 10: Japanese beetle campaign
	Folie 11

