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Why ?

• Engage and Connect  - Strategic approach

• Consistency

• Inspire NPPO

• Support  - Approaches and Resources
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Primary Objectives

Encourage early reporting of findings of quarantine and emerging pests. 

• Large number of “citizen scientists” who are may see an outbreak in its early stages 

• Need for clearly structured, unambiguous and timely communication approaches - building trust and transparency

• Information coupled with a call to action = effective engagement and behavioural change.
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Audience - Public

Public : 

 Enthusiastic amateur gardeners, environmentalists, 

                       allotment growers, hobbyists, next generation

• Wide coverage :  Broader range of environments – e.g. private gardens, parks, woodlands.

• Larger network of observance

• Cost-effective 

• Increased good biosecurity awareness

• Community engagement – strengthens and empowers.
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Audience - Trade

Professional operators :

  Producers, traders, resellers, exporters, importers

• Valuable group of knowledgeable people who become interested in plant health and can

        implement best practice in their businesses and trading operations.

• They can encourage their suppliers to do the same and facilitate peer to peer learning

        through their networks.

• Expertise :  Specialised knowledge  - better equipped audience

• Consistency -  Higher reliability /  lower errors in reporting

• Access to wider resources

• Focussed monitoring  - 

        Specialised plants  / areas critical to economic and horticultural / agricultural interests
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Content : General

PM 3/86 (1) Raising public awareness of Quarantine and Emerging Pests (2020)

PM 3/94 (1) Raising professional operators' awareness of regulated and emerging plant pests (2022)

• When to raise awareness  and why

• How to target to your audience

• Who will you collaborate with

• Practical approaches – creativity

• Where to raise awareness  -e.g.  A study from UK found that 82% of horticultural trade surveyed attended at least one professional show 
per year.   RHS Chelsea flower show attracts around 160, 000 visitors

• What resources are available

• Risks 

• Legal framework
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Content : Pest

• What quarantine and emerging pests to look for – Focus?

• What they look like in comparison to similar indigenous or non-harmful organisms

• Why they are a problem

• Where to find them (i.e. host plants, geographical and ecological niches)

• What to do if they spot them – report approaches
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A Plant Biosecurity Strategy 
for Great Britain 2023-2028

Vision

To protect Great Britain’s plants through a strong partnership of Government, 

industry and the public, working together to reduce and manage risks posed by 

plant pests and pathogens, and facilitate safe trade.



Engaging Professional Operators

EPPO, 21 Boulevard Richard Lenoir, 75011, Paris. Webpage: eppo.int 



Engaging the Public
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